
The City of Hancock, Michigan
Re-bRanding a HistoRic city foR tHe futuRe.  



a need foR cHange.
While the old city logo has served its purpose, the people
of Hancock are constantly looking forward — to reflect that 
forward-thinking, a new, vibrant, fresh look is needed to 

convey Hancock’s vitality.



coloR Palette 
When you choose your logo and brand’s color palette, 
you’re also selecting the emotions and associations you’re 
seeking to evoke. The right palette can convey deep 
meaning about your values and elicit specific behaviors.



suRvey says..

Q What are the most common values that residents of 
the City of Hancock have?

• History & Our Past
• Nature
• Hard-Work
• Happiness
• Compassion
• Midwest Friendly  

• Community Pride
• SISU & Grit
• Clean & Simple
• Resilience
• Neighborly Love
• Down to Earth

• Tradition
• Family & Friends
• Love of the Outdoors
• Safe Neighborhoods
• Small Town Feel
• People Caring



tHe coloRs 
of the city of 
Hancock



PRimaRy 
logo
The primary logo is the main 
graphic that represents the 
City and will be used most 
often. When designing the 
primary logo, the goal is to 
communicate who you are 
as simply as possibly.



PRimaRy 
logo:



Bridge Arches
Sun Rays

Connection

Community
Togetherness

Lifecycle

Sunny Side
School Pride

Warmth

Recreation
Refreshed

Forthcoming

details cReate tHe big 
PictuRe. — Stanford I. Weill“



welcome to..



PRimaRy logo examPles



secondaRy 
logo
The secondary logo is a 
simplified version of the 
primary logo. This design 
may rearrange the elements 
to improve readability when 
you must resize your logo to 
small formats.



secondaRy logo
The secondary logo can also be adjusted to show City 
departments, organizations, committees and groups.





secondaRy logo examPle



sub-maRk / 
Icon logo
Reading the text on a logo 
takes time, and we all know 
“ain’t nobody got time for 
that.” Help your community 
quickly identify and 
remember you with a well 
designed sub-mark logo.



sub-maRk logo examPles




